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CASE STUDY identifying opportunity through custom research

ENFOQUE® Step One: Discover Case Study

The Issue:

A consumer packaged goods company hired a Hispanic ad agency to develop a marketing program for one
of its key, well-known cleaning product brands. The company and agency agreed on an advertising platform
based on preliminary data from other sources. Although the ad tested very well and met all necessary
standards, after it ran for a year, sales and brand awareness remained flat.

Solution:

MRSI was asked to help. We designed an innovative qualitative program based on in-home interviews,
product usage diaries, and follow-up focus groups. Through this program, we helped the client
Discover consumer hot buttons for this product.

Business Implication:

Research found that the original strategy was completely wrong because the attribute on which the ads
were based was neither the most relevant nor the most emotional to Hispanics. A new campaign focusing
on those more important attributes was developed and ran with much success.

For more information, contact us at 513-579-1555 or visit www.mrsi.com today.
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